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Address  
of the Chairman of the Council 
Dear Customers, Investors and Partners, 

In 2017, it was a turning point in terms of complex transformation for the Bank. We 

have chosen the path of deep modernization of IDBank, to ensure high quality 

customer service, various innovations and significant progress in digitalization. The 

rapidly changing world is posing various challenges in front of financial institutions 

globally, and we at IDBank know how to address these challenges.  

We are striving to become the First Choice Bank for our customers - as the Best 

Innovative Bank. In order to achieve this goal the Bank needed structural changes in 

its operating model, therefore Digital Banking and Operational directorates have 

been established to promote new digital technologies and to dramatically increase 

the quality of services provided to customers. 

In 2017, the Bank also pursued its active operations in providing investment services 

– four tranches of bonds were issued, which were placed ahead of the defined terms. 

I would state with pleasure that IDBank developed its leading positions in the banking 

sector of Armenia. 

I express my deepest gratitude to our Customers, Investors, Partners and Employees 

for trust and mutually beneficial cooperation. We are committed to continue IDBank 

modernization to achieve our goals, and I am positive that in 2018 we all will see the 

first successful results of our initiatives. 

 

Respectfully,                                  

V. Dilanyan 
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Vartan Dilanyan 

«"ID Bank" CJSC 

Chairman of the Council 
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Market overview 

Economic Developments* 

In 2017, the global economy demonstrated a growing trend driven by the 

expansionary monetary and fiscal policies implemented in the emerging economies 

and developed markets, as well as by the investment and export growth.  

According to IMF, the global economic growth in 2017 contracted 3.8% (against the 

3.2% growth in 2016).   

This trend of economic growth has also influenced on the pricing as a result the 

inflation rate in the emerging economies reached the level of 1.7% and in the 

developed markets - 4.0%.  

In 2017, Armenia demonstrated an economic growth of 7.5% too. The manufacturing 

industry and services sectors mainly grew due to an increase in the external and 

domestic demand indicators. The agricultural sector showed an annual decline. 

Economic growth led to the increase in both the income and loan burdens of 

households. 

Volume of gross domestic product and economic growth rate 

 

The consumer prices in Armenia comprised 2.6%, staying within its target range. 

In 2017, the fluctuation in the Armenian currency market was low while Armenian 

dram depreciated against the major foreign currencies.  

Development of the Armenian banking sector 

The developments in the economic system were reflected in the performance of the 

Armenian banking sector. The increase in domestic demand contributed to the 

growth of the extended loans volume and to the enhancement of the loan portfolio 

quality of the banking sector. The share of non-performing loans of the banking 

sector has dropped to 5.1%. 

The growth of loan offer was conditioned by the high economic activity and the high 

level of competition between the commercial banks. Because of the competition, 

there were improvements in the terms and conditions of loan products as well as 

loan extending procedures were simplified to attract more clients. 
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*The statistical data published by the RA National Statistical Service and the Central Bank of RA are used in the 

analysis of the economic developments and the development of the Armenian banking system. 
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Deposits and loans of banking sector, bln. AMD 

 

All these was also effected by the reduction of the refinancing rate (in February 2017 

the Council of Central Bank of Armenia reduced the refinancing rate from 6.25% to 

6.0%). 

In 2017, the ratio of the banking sector assets to GDP comprised 78.2%  (the share 

of the banking sector assets in the total financial system was equal to 85.5%) and 

the ratio of the banking sector loans to GDP comprised 45.1%. 

Ratio of assets and loans of banking sector to GDP, % 

 

Competitive positions of the Bank 

In response to the economic recovery over 2017 the Armenian banks pursued their 

credit expansion policy. In 2017, the volume of the total assets of the banking sector*  

rose by 7.7% compared to the previous year - consituting AMD 4,329 bln. At the same 

time, the top 5 banks’ market share constituted 55.0%. In 2017, the Bank ranked the 

14th place with a market share of 3.0% . 
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* The analysis of annual financial statements published by the Armenian banks was used in determining the 

Bank’s competitive position. 
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Total assets 

 

The loan portfolio of the banking sector rose by 5.0% compared to the previous year 

and constituted AMD 2,645 billion. In 2017, share of the loan portfolio of the banking 

sector in the assets contracted 61.1%. In 2017, the Bank ranked the 14th place with a 

market share of 2.2%. 

Loans to customers 

 

In 2017, the volume of the total liabilities of the banking sector increased by 8.2% 

compared to 2016 and contracted AMD 3,634 bln.  At the same time, the top 5 banks’ 

market share constituted 57.8%. In 2017, the Bank ranked the 14th place with a 

market share of 2.3%. 
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Total liabilities 

 

In 2017, share of the current accounts and deposits from customers of the banking 

sector contracted 70.3% of the total liabilities. Compared to the previous year, the 

volume of the current accounts and deposits from customers rose by 12.6% and 

constituted AMD 2,553 bln. In 2017, the Bank ranked the 14th place with a market 

share of 2.5%.  

Current accounts and deposits from customers 

 

The total equity of the banking sector rose by 5.1% in 2017 compared to the previous 

year. In 2017, the Bank ranked the 5th place with a market share of 6.4%. 

Total equity 
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Net profit of the banking sector in 2017 contracted AMD 33,718 mln. demonstrating 

2.3% growth compared to the previous year. In 2017, the Bank ranked the 9th with a 

net profit equaled to AMD 1,847 mln. and with a market share of 5.5%. At the same 

time, the Bank's net profit in 2017 increased by 65.4% versus the previous year. 

Profit for the year 
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Mission & Values 

The year of 2017 became a significant year for the Bank: the Bank approved a digital 

transformation strategy and took its first steps in transition from the traditional 

banking to the digital one. 

On this pathway, the Bank continues to attach great importance to the establishment 

and maintenance of the reliable and sustainable relationship with its clients and 

partners. This approach is reflected in the Mission, Vision and Values of the Bank. 

Mission 

To be the first - choice Bank for the clients as the best innovative bank. 

Vision 

To become a leading bank in the financial system of the Republic of Armenia by 

providing its clients with customer tailored services with modern digital solution. 

Values 

We are innovative  

We prioritize our customers’ needs building an innovative ecosystem.  

 

We are transparent 

We prioritize transparency with our clients, investors and society 

performing banking operations in accordance with the best international 

corporate standards. 

 

We are credible 

We prioritize the trust of our customers and partners cooperating with them 

as a reliable partner. 

 

We are loyal 

We prioritize the loyalty of our clients and employees providing them with 

sustainable competitive advantages. 

 

We are a team 

We prioritize the harmonic teamwork performed towards the achievement 

of overall result 
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Results of the implementation of the 
Development Strategy for 2017 

The Bank successfully completed the year of 2017 with the amount of AMD 1,847 

mln․ of net profit (as measured under IFRS), which exceeds the amount contracted 

in 2016 by 65.4% (in 2016 it constituted AMD 1,117 mln.). The operating income 

before provisions increased by 71.6%, mostly due to the net interest income, and 

comprised AMD 10,935 mln. 

Profit for the year, mln. AMD 

 

 

Net interest income, mln. AMD 
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In 2017, the assets of the Bank decreased by 54.4% and comprised AMD 128,858 

mln. 

This is due to the fact, that in the fourth quarter of 2017, the Bank temporarily 

suspended international market financing and major investment projects, focusing 

on the development and financing of the Armenian market while restraining the 

possible risks. 

Because of this policy, the volume of credit investments was declined and the 

structure of the assets was changed. 

Structure of the assets | 2017, % 

 

 

Structure of the assets | 2016, % 

 

In 2017, the share of loans to customers in the assets decreased to 44.8%. 

In the same period, the share of liquid assets, including cash and cash equivalents, 

Loans and advances to banks and other financial institutions, securities portfolio, 

comprised 50.1%. 

In 2017, the volume of loans to customers comprised AMD 57,764 mln. with a 

decline of 73.4% compared to the previous year.  
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Loans to customers, mln. MAD 

 

The volume of gross loan portfolio in 2017 reduced by 71.6% to AMD 62,023 mln.  

mostly due to the drop of the volume of the loans to corporate clients. As a result, in 

the end of 2017 the structure of the gross loan portfolio was changed: the share of 

loans to idividuals comprised 43.8% (12.8% in a year earlier) and the share of loans 

to corporate clients comprised 56.2% (87.2% in a year earlier). 

Structure of the gross loan portfolio | 2017, % 

 

 

Structure of the gross loan portfolio | 2016, % 

 

The provision coverage level of the total loan portfolio increased compared to 2016 

and comprised 6.9% at the end of 2017. 
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The securities portfolio grew by 35.7% in 2017 y-o-y and comprised AMD 35,910 mln. 

The securities portfolio is represented mainly by debt and other fixed income 

instruments (its share in securities portfolio in 2017 comprised 81.4%), which are 

used primarily for liquidity management. 

At the end of 2017, Armenian federal bonds are the main component of the securities 

portfolio with a share of 62.9% (with the growth by 35.6% compared to 2016). The 

share of corporate bonds in the securities portfolio comprised 2.8% with the y-o-y 

growth of 188.6%.  

Structure of the securities portfolio | 2017, % 

 

 

Structure of the securities portfolio | 2016, % 
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In summary, the total liabilities of the Bank decreased in 2017 by 65% and comprised 

AMD 84,472 mln. 

Total liabilities, mln. AMD 

 

 

Current accounts and deposits from customers, mln. AMD 

 

 

Term deposits, mln. AMD 
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Key priorities of the Development 
Strategy for 2018-2020 

When developing its strategy, the Bank is guided by the implementation of the Bank's 

vision. 

In January 2018, the Council of the Bank approved a new Development Strategy for 

2018– 2020 and clearly defined strategic priorities for the Bank’s development. 

 

FINANCIAL EFFICIENCY 

Achievement of a high level of financial performance 

remains the main priority for the development of the Bank 

through continuous improvement of the key financial 

metrics characterizing the Bank's activities 

Particularly, in the targets of the 3-year Development 

program are:  

 >AMD 8,500 mln. 
net profit for the year of 2020;  

>15%  

ROE at the end of 2020; 

>AMD 115,000 mln. 
volume of loan portfolio at the end of 2020 

 

TECHNOLOGICAL BREAKTHROUGH 

The Bank plans to implement advanced technologies in the 

key fileds of the banking business, automating a number of 

business processes while simultaneously ensuring a high-

level system stability. 

As a part of the digital transformation of the Bank, one of 

the main goals is building and continuous improving a new 

technological platform through clients’ need. 

 

BUSINESS EXCELLENCE 

In order to achieve the targeted financial efficiency the Bank 

has to carry out a digitalisation of the main and support 

business lines, implement new tools and improve the 

performance and effectiveness of the key areas of 

business activity. 

For this purpose the Bank intends to implement a number 

of programs, in particular: 

  

implementation of client loyalty program; 

  

implementation of personal client managers’ 

institute for corporate clients; 
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  

developmet of digital ecosystem based on the retail 

clients’ needs; 

  

release of internet-bank and mobile-bank services 

with entirely new functionality, features and tools to 

provide complete customer service; 

  

development of presonalized and client centric 

products based on big data analysis; 

  

development of new channels and formats for 

customer service, provision of remote services in 

24/7 mode, 

  

development of a wide range of investment products 

for corporate and retail clients. 

  

automation of risk assessment indicators and the 

credit decision-making process. 

  

optimization of the branch network, release of 

modern-format branches as fully digitalized 

branches with self-service zones, new generation 

ATM-terminals, etc. 

 . 

implementation of the CRM system; 

  

continuous development of digital channels to create 

stable relationship with clients and to attract new 

target markets. 

 

IMAGE & BRAND AWARNESS 

Since 2018, operating under the new trademark and brand 

the Bank will introduce a persoalized approach, high 

quality service and innovative solutions offering a 

completely new banking environment always striving to 

exceed its clients’ expectations.  

The Bank's marketing strategy is aimed at promoting the 

offered products and services by using various tools, 

including advertising, online communication, campaigns, 

special offers etc. 

By solidly raising the Brand awarness and strengthening 

the ideology of the new image, in its three-year 

development program the Bank has targeted to be in a 

leading position among the Armenian banks as the best 

innovative digital bank. 
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TEAM & CULTURE 

The Bank's HR strategy is aims at revealing the potential 

of each employee, which is intended to facilitate well-

balanced development of the Bank in line with its 

selected strategy. 

One of the primary goals for the Bank in this direction is 

the involvement of IT professionals, the implementation 

of a professional orientation system for young 

employees and a long-term motivation system for key 

management personnel, the growth of the personal 

contribution of an employee in the implementation of 

innovations, the implementation of the Talent 

Management System.  

By maintaining the staff’s strong team spirit and making 

the corporate culture more flexible, in its three-year 

development program the Bank has targeted to be in a 

leading position among the Armenian banks as the best 

employer for young professionals. 
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Customers 

The Bank is a full-service commercial bank that provides a wide range of financial 

products to meet the needs of our corporate and private customers.   

In 2017, the Bank has attracted more than 14,700 new clients, of which over 50% are 

under the age of 35 years (in 2016, the share of new clients of this age group was 

about 48% in the total number of clients attracted in the same period).  

Structure of new customers broken down by age | 2017, % 

 

Branch Network  

The Bank provides comprehensive service through its 14 branches in the city of 

Yerevan and the regions. The Bank offers a full package of services based on the 

principals such as long-term partnership with clients, provision of popular banking 

products, up-to-date technological solutions, high quality services and conservative 

risk management policy. 

The Bank aims to secure long-term, balanced growth for all of its business lines in 

the regions in which it operates while additionally optimizing the branch network by 

opening new branches or by closing/relocating the inefficient ones. 
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 ETCHMIADZIN BRANCH 
48 Mashtots str., Vagharshapat 

ARMAVIR 

 SEVAN BRANCH 
12/1 Sayat-Nova str., Sevan 

“PAYAZAT” BRANCH 
30a Andranik str., Gavar 

GEGHARKUNIK 

 ABOVYAN BRANCH 
4 Ogostos 23 str., Abovyan 

KOTAYK 

 GYUMIRI BRANCH 
6 Ankakhutyan sq․, Gyumri 

SHIRAK 

VANADZOR BRANCH 
4 Khorenatsi str., Vanadzor 

LORI 

YEREVAN 

 “VARDANANTS” BRANCH 
13,3 Vardanants str. 

“TIGRAN METS” BRANCH 
4 Tigran Mets ave. 

KENTRON 

  “MALATIA” BRANCH 
39/61 Raffi str. 

MALATIA-SEBASTIA 

  DAVTASHEN BRANCH 
11/91 4th dist., Davtashen 

DAVTASHEN 

“ARABKIR” BRANCH 
56/162 Komitas ave. 

“BAGHRAMYAN” BRANCH 
75 Baghramyan ave. 

ARABKIR 

  “Nor Nork” BRANCH 
17/1 Gay ave. 

NOR - NORK 

  “EREBUNI” BRANCH 
7 Erebuni str., 60 area 

EREBUNI 
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Customer Relations  

Guided by its key values the Bank is aimied to be a more efficient financial partner 

for the customers. 

Paying a great deal of attention to the customer feedbacks the Bank submits 

customers’ requests via a number of channels such as boxes placed in the Bank's 

regional offices, the Bank’s official pages in social networks, support@idbank.am 

email address, the Bank’s Call Center. 

The Bank pays great attention to any feedback sent form custpomers. Every valid 

complaint and claim is carefully analyzed by the quality manager and is directed to 

the relevant subdivisions to solve the problem in tight deadlines. 

Over the course of 2017, about 40 letters of commendation were given for a high 

level of service to clients and 120 letters of colmpiants. 

In 2018, the Bank is planning to assess the client service quality by receiving 

feedback from customers via electronic systems placed at each front-office 

employee and regularly monitoring the key metrics. 

Customer Service 

In order to increase the efficiency of customer service, in 2017 the Bank has 

introduced the Client Manager -Teller Institute for customer service. Standardization, 

optimization, clear separation of the functions of Client Managers and Tellers, and 

improvement of service area zonal distribution promotes customer service quality 

improvement at the Bank's branches.    

In 2017, the Bank has received ISO 9001: 2015 Quality Management System 

Compliance certificate what certifies that the company is client-oriented, 

consistently provides services compling with legal and regulatory requirements, 

continually improves the customer service quality by raising customer satisfaction 

as well as continuously improving operations of the Company.  
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Privilege Banking Services  

In December 2017, the Bank formed the Privilege Banking unit to provide its clients 

personalized and Privilege banking services. 

The Privilege banking service package includes service in a comfortable 

environment, personalized consultant service, special rates for a variety of products 

and banking services, travel insurance, and more. 
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Shareholders & Investors 

The Bank highlights its shareholders' and investors' interests and rights, creating 

favorable conditions for them, ensuring transparency and investment attractiveness. 

Shareholders  

In 2016, a new shareholder was involved in the shareholders’ structure of the Bank 

– “Fistoco” LTD; as a result, “Fistoco” LTD had 59.7% and “Creditbank” S.A.L. had 

40.3% of shares by the end of 2016. In 2017, the share capital of the Bank did not 

change and it comprised AMD 38,985 mln. by the end of the year (as of 31.12.2016 

the share capital of the Bank comprised AMD 38,985 mln.). 

The structure of charter capital | 2017, % 

 

As of 31 December 2017, the Council of the Bank consists of 5 members. The 

Chairman of the Council is Mr. Vartan Dilanyan.   

Corporate Governance System  

The corporate governance system functioning in the Bank meets international best 

practice and the RA legislation, and has proven its effectiveness over time. 

In order to ensure the continuity and development of all the Bank's business 

processes, the Bank has Corporate Business, Retail Business, Business 

Development, Financial, Risk Management, Operations and Digital Banking 

Directorates. 
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Organizational chart as of 31 December 2017 
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In 2017 the Operations and Digital Banking Directorates were separated in the Bank. 

The formation of the Operational Directorate is conditioned by the necessity to improve 

the quality of customer service and to increase the effectiveness of the management 

of territorial subdivisions. The formation of Digital bank Directorate is driven by the 

Bank's strategy for digitalization. 

To manage the Bank's current operations, the Bank has:  

Risk Management Committee by the Council  

 

Internal Audit Service by the Council  

 

General Credit Committee 

 

Business Credit Committee 

 

Retail Credit Committee 

 

Investment (Asset & Liability Management) Committee 

 

Non-performing Assets Committees 

 

Business Development Committee 

 

Procurement Committee 

Each of the Committees makes decisions within its authority and exercises control over 

the execution of decisions. 

Internal Control and Risk Management  

The proper organization of the internal control system is crucial for ensuring the 

efficiency of the Bank's operations. 

The main principles and approaches of the risk management system embedded in the 

Bank are: 

►  Ensuring compliance of the Bank's regulatory framework with the requirements of 

the CBA and international financial institutions, 

► Ensuring compliance of the Bank's internal legal acts with the RA legislative 

requirements; 

► Ensuring sustainability of processes carried out by the Bank; 

► Prevention or reduction of possible internal and external conflicts of interest, 

► ensuring the Bank's prudential development; 

► Using double-check, risk management systems and models for risk reduction; 

► Implementation of risk disclosure, assessment / measurement / forecasting, 

monitoring and reporting cycles in the risk management system; 

► Making recommendations to the Bank's management bodies on further 

development of the Bank; 
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► Ensuring sustainability of the Bank through using potential stress scenarios and 

stress testing models. 

The following steps are taken for fulfilling the compliance and internal control system 

tasks: 

► Control over the compliance of the Bank's activities with RA legislation and internal 

legal acts approved by the Bank's competent authorities; 

► Implementation of measures for creating and maintaining effective reporting 

system; 

► Assessing the impact of new legislative acts on the Bank's activities; 

► Detecting the Bank’s involvement in money laundering, legalization of illegal 

income, terrorism financing and implementation of measures against such 

transactions; 

► Organizing inspections over the business processes and existing issues in the 

Bank; 

Internal Audit Service 

The Internal Audit Service of the Bank performs on the principles of independence, 

impartiality and objectivity and aims to promote the implementation of strategic plans 

of the Bank․  

The Internal Audit Service is independent from other structural and territorial units of 

the Bank, it reports to the Council of the Bank, checks and evaluates the efficiency of 

financial and economic activity of the Bank's structural and territorial subdivisions and 

elaborates mechanisms for addressing the identified issues. 

Investors  

The Bank pays great attention to providing investment services and introduction of new 

products in order to attract loyal investors both corporate clients and individuals.  

In 2017, the international Moody's Investors Service Agency awarded the Bank with B2 

Rating for “Long-term Local and Foreign Currency Deposits” with sustainable 

perspective.  The rating was awarded for the fairly high capital adequacy, significant 

profitability, high asset quality and liquidity levels of the Bank. 

Since November 2016, the Bank has become to the member of the Integrated Securities 

Registration and Settlement System of the “Central Depository of Armenia” OJSC with 

the status of Account Operator and Regulatory Market Settlement System member and 

provides services for “Central Depository of Armenia” OJSC, including: maintains joint 

stock companies registry, and all depositary services for securities. 

In 2017, the Bank continued the process of issuing bonds, which started last year, 

offering the public more flexible instrument with a higher yield, than deposits. 

The bank has already issued 5 tranches of nominal coupon bonds in USD and AMD 

totaling to USD 20 mln and AMD 1,000 mln all of them being placed ahead of the 

indicated schedule and listed in NASDAQ OMX Armenia. 
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In 2017, the Bank has issued bonds with the nominal value of USD 15 mln and AMD 

1,000 mln, result of which the volume of debt securities issued in 2017 has grown more 

than 4.5 times, totaling to AMD 10,815 mln. 

Debt securities issued by the Bank, mln. AMD 

 

 

The structure of debt securities issued by the Bank | 2017, % 

 

 

The structure of debt securities issued by the Bank | 2016, % 

 

With the goal of forming long-term cooperation with investors, the Bank has launched 

the process of providing loans secured by bonds in 2017.  

This new product enables the investors to attract funds at lower interest rate without 

selling the bonds. 
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The team 

The staff has a key role and invaluable contribution to the development of the Bank. The 

Bank continually improves human resource management processes for positioning 

itself as an attractive and competitive employer in the labor market. The Bank attaches 

great importance to cultivation of the corporate culture by creating an enabling 

environment for teamwork and self-development.   

Sturcture of the team 

As of the end of 2017, the number of the Bank's employees increased by 44 as 

compared to the same date in 2016, totaling to 386 persons of which 86 are managers. 

At the same time, the share of the employees under the age of 35 was significantly 

increased (by 61 persons) in the structure of the Bank's team and the share of 

employees aged 51 and over was decreased (by 24 persons).  

Structure of employees by age, % 

 

 

Structure of management bodies* broken down by age, % 
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* Management bodies of the Bank have been reviewed according to the Law “On Banks and Banking” of the 
Republic of Armenia. 
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Structure of employees by gender 
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Remuneration and Motivation 

The Bank constantly improves its employees' material and non-material incentive 

system striving to provide an environment that enhances the team's professional 

potential. 

The Bank has a competitive remuneration scale and bonus system operating through 

the Key Performance Indicators (KPI) assessment mechanism. 

The Bank emphasizes the well-being of its employees and their families, as well as 

being faithful to the principle of "Caring Employer", grants them a set of privileges that 

are constantly updated and expanded.  

Specifically, the package includes health insurance, membership to various sports 

clubs, flexible discounts system in a number of companies, and more. 

The Bank organizes events for the selection of the best employees, results of which are 

summarized at the end of the year and the winners are awarded with Certificates of 

Gratitude, various gifts, including holiday vouchers in Armenia, Artsakh and abroad for 

their high professionalism and best results in the work. 

Career growth 

Highlighting the importance of professional growth of the employees, the Bank 

constantly undertakes staff trainings by using both internal and external resources 

which contribute to the team capacity building, development of professional skills in 

compliance with the key progress and innovations in the financial sector. 

The Bank encourages all employees to be active and share their work experience and 

expertise through in-class trainings and it contributes not only to the acquisition of new 

knowledge, but also to consolidation of the teamwork and spirit. 

Cooperation with universities 

The Bank actively cooperates with a number of higher education institutions, 

specifically with YSU, ASUE, French University in Armenia Foundation and career 

centers. 

As a result of the abovementioned cooperation, in 2017 many students have been 

involved in the Bank's working process, attended practical training courses, and the best 

of them were employed by the Bank. 
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Society 

In 2017, the Bank continued its activities in line with corporate social responsibility 

principles. 

 “Make Armenia Clean Again” 

In 2017, the Bank was one of the sponsors of the “Make Armenia Clean Again” cleaning 

campaign within the framework of which the Bank employees took part in cleaning and 

landscaping processes of some parks in Yerevan. 

 

«Give a Dream» 

At the end of 2017, the Bank implemented a social assistance program titled "Give a 

Dream". The goal of the project was to organize the New Year Party for socially 

disadvantaged and/or disabled children of the "Little Prince" day-care center in 

Vanadzor, to instill love and kindness by implementing their New Year dreams, with the 

support of the Bank's employees and clients. 

On December 26, the team of the Bank employees gave gifts to children staying in "Little 

Prince" day-care center. 
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Financial statements 

Statement of Profit or Loss and Other Comprehensive Income 
for the year ended 31 December 2017 
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Statement of Financial Position 
as of 31 December 2017 
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Statement of Cash Flows 
for the year ended 31 December 2017 
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Statement of Changes in Equity 
for the year ended 31 December 2017 

 

According to the requirements of the law “On Banks and Banking” of the Republic of 

Armenia “ID Bank” CJSC shall publish its financial statements on its activity. 

The accompanying financial statements, including the Statement of Financial 

Position as of 31 December 2017, the Statements of Profit or Loss and Other 

Comprehensive Income, Cash Flows and Changes in Equity for the year ended 31 

December 2017, are prepared in accordance with International Financial Reporting 

Standards (IFRS). 

The accompanying financial statements are to be read in conjunction with the notes 

which are forming part of the financial statements and are published on the Bank’s 

official website (www.idbank.am). 
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